




CALIFORNIA PHARMACIST has been in continuous publication since 1954. Today, it continues to reach a highly targeted
group of pharmacists and other professionals who make key buying decisions about products in the healthcare
marketplace. California has more practicing pharmacists than any other state in the U.S.—making this an
advertising opportunity that is both cost-effective and far reaching.

The circulation of California Pharmacist is managed inseveral ways. First and foremost, this high-gloss, four-color
magazine is mailed directly to members of CPhA with an average of 5,000 magazines printed each quarter. In
addition, California Pharmacist is posted online at the California Pharmacists Association website—
www.cpha.com— and the content made searchable on the world-wide -web, heightening its reach to pharmacists
and scholars around the world.Finally, California Pharmacist is distributed at high-profile meetings of the
association, often at the opening session, making for a dramatic impact several times each year.  Your sphere of
influence to this distinguished group of readers is greater than ever before. At last count, an advertisement in
California Pharmacist reached well over 10,000 impressions. With online content and searchability, the number of
impressions is guaranteed to grow with each new issue, lowering your cost per impression.

Pharmacy professionals who read California Pharmacist include: 
n Pharmacy Owners n  Student Pharmacists n  Employee Pharmacists
n  Hospital Pharmacists n  Pharmacy Specialties n  Non-Pharmacists
n  Managed Care Pharmacists n  Long Term Care Pharmacists

CALIFORNIA PHARMACIST is a professional publication designed and published for pharmacists practicing in a variety of
settings -community pharmacies, hospitals, chain drug stores, skilled nursing facilities, managed care facilities, and
home health care providers. Each issue of California Pharmacist is carefully planned by the California Pharmacists
Association Editorial Review Committee— a committed group of pharmacy professionals whose members recruit,
edit and peer review articles written by professionals in the pharmacy field. 

The California Pharmacists Association is made up of professional members with a variety of appealilng character-
istics. According to a recent readership survey summarized by Tootelian & Associates, approximately half of the
readers of California Pharmacist are between the ages of 35-64. This highly sought after audience is loyal to the
publication with more than 90% citing the journal as an important member benefit. Difficult to reach through
traditional marketing methods, readers of California Pharmacist are a great source of professionals who make
important buying decisions and who yield influence in the healthcare arena.  Advertising in California Pharmacist
provides vendors with exclusive access to an important demographic group with a high potential for return. The
content of the publication is designed to inform, educate and motivate readers to provide the highest level of patient
care possible, while taking an active role in the future of their profession.

CIRCULATION

RATES

ADVERTISING FORMATS 1 TIME 2 TIMES 3 TIMES 4 TIMES

Full Page $1,557 $1,445 $1,333 $1,214

Island $1,244 $1,155 $1,065 $971

1/2 Page Horizontal $1,102 $1,031 $948 $877

1/4 Page $799 $747 $693 $640

Per Column Inch $178 $166 $148 $136

Agency Commission
Agency commission of 15% allowed
to qualifying agencies on space
insert, color and position charges
only. In-house agencies may not
qualify; contact publisher for details. 

Payment
Pre-payment is required and must
accompany advertising materials on
first-time ads. Ads not paid by
material deadline will be pulled.

Preferred Postition Rates:
Inside Front or Back Cover +20%
Outside Back Cover +30%
Other Preferred Positions +20%

Color Rates:
One-time per ad per insertion, any
size ad; added to earned black and
white page rate.

Four-color Process: $800

Customer Furnished Inserts
1-Side Single Leaf

Earned Page Rate +10%
2-Side Single Leaf

2x Earned Page Rate +10% 
4-Side Single Leaf

4x Earned Page Rate +10%

Includes binding charge. Please consult
publisher for dimensions 2” lip
required for binding

More than four in five readers will spend up to two hours

reading an average issue of CALIFORNIA PHARMACIST.

70% of readers read all or most of CALIFORNIA PHARMACIST.

The most frequently mentioned hobbies are golf,

fishing, reading, listening to music and swimming.

EDITORIAL FORMAT

DEMOGRAPHICS

Advertisers who will benefit from accessing this key group of decision makers includes

all industries that support the practice of pharmacy and the lifestyle of pharmacy

professionals such as :

n Labratory & Diagnostic Services n   Consumer and Regulatory Agencies

n Medication Wholesalers n   Pharmaceutical Companies

n   Software Vendors n Pharmacy Operations Support      

n   Compunding Specialties n Pharmacy Staffing Services     

n Financial Institutions n  Travel Companies

n   Medication Therapy Management Services

n  Recreational Organizations such as golf, fishing, music and book stores

Over 85 % of

respondents feel that

California Pharmacists

ranks about the same in

importance as other

journals they receive,

while some think the

Journal ranks higher

than other publications.

More than one in five readers have purchased publications

or products based on advertising in CALIFORNIA PHARMACIST.  

More than 90% of readers across all age groups are satisfie

with CALIFORNIA PHARMACIST 
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To book space or for more information, contact

Cathi Lord, Director of Communications 

at (916) 779-1400, ext. 317 

or by email at clord@cpha.com.

Results from 2006 readership survey

Results from 2006 readership survey

95.1% of the respondents consider CALIFORNIA PHARMACIST

to be an important member benefit
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4030 Lennane Drive
Sacramento, California 95834

phone  916.779.1400
fax 916.779.1401 

I S S U E S PAC E R E S E RVAT I O N M AT E R I A L S D E A D L I N E E D I TO R I A L F O C U S
Winter 2009 November 1 November 15 Biotechnology

Spring 2009 February 1 February 15 Medication Errors

Summer 2009 May 1 May 15 Diabetes

Autumn 2009 August 1 August 15 Pharmacogenomics

Contact publisher concerning the possibility of receiving ads after this deadline.

CLOSING DATES: Published on or around the first of April, July, October and January.

Format: Animated gifs ok

Banner Ads will be placed on the home page with a link
to your site included.

CALENDAR

WEB SITE ADVERTISING

SPECIFICATIONS

1/2 Page Horizontal
7-1/2”w x 5”h

1/4 Page
3.5”w x 5”h

Island
5”w x 7”h

Full Page
Bleed: 8-5/8”w x 11-1/4”h
Trim: 8-1/2”w x 11”h 
Non Bleed/Live Area: 7-1/2”w x 10”h 

Printing Offset Lithography, sheetfed press.

Paper Stock 80# white gloss

Binding Saddle-stitched

Halftone Screen 133 Line 

Reproduction Requirements
300 dpi high resolution camera-ready artwork
will be accepted in the following electronic file
formats; PDF (with embedded images and fonts);
eps; or tif.

Column Size: 1-column width: 2.5”
3-column width: 7.5”

NOW AVAILABLE! 

one profession 
one voice

A Peer Reviewed Publication of the California Pharmacists Association                                           2009 Media Kit

Winter 2010 November 1 November 15 Sports Pharmacy

Spring 2010 February 1 February 15 Substance Abuse

Summer 2010 May 1 May 15 Drug Interactions

Autumn 2010 August 1 August 15 TBD

BANNER ADS 325 x 50 pixels

6 months $2750 1 Year $5000




